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In this session ...

01 02

Discover how Learn the

interactive research behind
content boosts compelling
conversion messaging
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03

Review
fundraising
results from
SPCAI & AWF
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What do you think tigers and tapirs
have in common?

They share certain forest hablats
They foce the some threats from humans

Both of these ore commoanalities

)l«‘zguna
X Flora

Skip Survey

CANADA’S

X Good Pair Days

You've been given a magic everlasting bowl
of fruit, but you can only choose three types
to fill it. Which 3 do you choose?

Dark Plum &
Blackcurrant

Peach &
Apricot

Lemon & Fig &
Lime Prune
o ®

T If

a  ILMAKIRGE  © 1

N

What's your skin type?

DRY
Married to my moisturizer

oaLy
| liwee for Blotting papers and powder

COMBINATION
Each part of my face has a mind of its own

BALANCED
Yaah, I'm blessed

% COFFEE AT HOME

FUNDRAISING Caréz
CONFERENCE

For me a perfect
day oftenincludes

BLACK COFFEE

FLAVORED COFFEE

DECAF COFFEE

LESS CAFFEINE

Feedback



What is interactive content?

v Surveys

v Contests

v Quizzes

v Games

v Calculators

v Interactive Infographics
v Interactive Whitepapers

77°% of marketers agree
that interactive content
has ‘reusable value’

resulting in repeat visits
and multiple exposures.

-Content Marketing Institute

CANADA’S
FUNDRAISING Car 2
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X My
al-Gery

£l

Your Answer is Correct!

Enter the 12-digit Code found on your Game Stamx

XXXXXXXXXXXX




You probably feel this instinctively...
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Paco’s activity levelis...

v,
2 4wy

)
v

»
e
iw

-

*~5

Not Very Active

Active

Very Active

Pro Athlete

Interactive content
generates 2x more
conversions than passive
content.

-Content & Buyer's Journey Benchmark Report

Atmealtimes, Pacois...

&
Very Picky

’5 Can Be Pick
7 an Be Picky
LQ%‘ Good Eater

.
W.\%) Will Eat Anything




Why is it so popular?

'3

Constructivist Learning Theory:

Turns learning or exploring a purchase
into a hands-on experience aligned
with a prospect’s sense of identity.

*Li CH, Chan OLK, Chow YT, Zhang X, Tong PS, Li SP, Ng HY and Keung KL (2022) Evaluating the Effectiveness of Digital ContentMarketing Under Mixed
Reality Training Platform on the Online Purchase Intention. Front. Psychol. 13:881019.doi: 10.3389/fpsyg.2022.881019

CANADA’S
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Customers prefer content they perceive as
customized, valued, and under their control.

“People come to read, see, learn, and
experience.”

® Drives both immediate and long-term
purchase intent.*




Marketers prompt your engagement
frequently ...

® Customer Surveys

® Live Chat W ;
g\,ﬁ

® On-Site Quizzes EﬁfRG&W
M a gm - FRIENDS & FAMILY Pl /
® Mobile Notifications 40% OFF *i ZZAV.
E,\/,E,B.YTHING 00€ TREAS . TAP T0'BREAK GLASS

® Review Rewards

FREE PIZZA

CANADA'S
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96% of users who started e Natte Ravit == RN

BUZZfeed qUIzzes fInIShed them' Dear @BuzzFeed, @rupertmurdoch took the
quiz and confirmed that he is in fact Rupert el

Murdoch. Phew. a0 e e e

Which Billionaire Are You?

Quiz

CANADA’S
FUNDRAISING Car 2
CONFERENCE
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cor=a (elg

caré?

FIGURE 4

REASON(S) FOR
INTERACTIVE CONTENT
USE IN CONTENT MARKETING

Educating the audience...........cccccvuennnneee. 75%
Engagement..........ccinsiiincininssnscsne. 99%
Lead generation/top of funnel................... 58%
Create brand awareness ..........cccvsnserenn 5790
CONVEISION. .ccviiereiererienresereraneierenassennsesecee 390
Social media/community engagement......41%
Lead nurturing/mid-funnel .......cccnninriicnnnn. 33%
Customer retention/loyalty........cccurverivenn 31%
Storytelling......cervveennrinssrensussssssssssssssssesen 31 %0
Sales/sales enablement .........cccccnierniennnen. 28%

Other reasons.......c.minensisssssesen 200

Mote: Multiple responses permitted.




Is all interactive content used equally?

Assessments 4T% 38% 15%
Calculators 25% 51% 25%
Configurators 19% 38% 43%
Contests 75% 15% 10%
Games T5% 20% 5%
Interactive eBooks 44%, 50% 6%
Interactive Infographics 60% 36% 3%
Interactive Lookbooks 41% 48% 11%
Interactive White Papers 28% 51% 22%
Quizzes 69% 25% 5%
Wizards 33% 43% 24%
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What kinds of messages work?

THIS ISA TEACHABLE MOMENT EOR ALL OF US

CANADA’S
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You're probably already targeting...

CANADA’S
FUNDRAISING
CONFERENCE

@ uixids_Help_phone Promoted

There's another forum to let your feelings
out, judgement-free. The Kids Help Phone
Peer-to-Peer community is made by
youth, for youth. When you feel like no one

understands, connect with others who
understand.

peertopeer kidshelpphone.ca

caré?

‘eumcncmo
V) ad

- ~ »
e o M

SEND WARM
CLOTHES

w=s] DONATE
2323) MONTHLY

& unicef®

O Qv X
e d by lifteded jon and 98.9K others
Paid for by UNICEF Canada

In places like Gaza, Syria, Afghanistan and Ukraine,
children and families already facing conflicts.. more




4~ Why does re-engaging your audience
lead to more conversions?

J) The Marketing Rule of

~F

o7

¥
& g
5 -
)

d :
Yy O (/ "\ E!

a—a -

“It takes an average of seven interactions with
your brand before a purchase will take place.”

This often means targeting people with TV ads, radio,
billboards, direct mail, digital advertising, etc.

CANADA’S
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ic Relief Canad Unsubscribe
6:09AM
tome v

| ISLAMIC
RY RELIEF
@ CANADA / Donate Now

Eid Mubarak!

» 0:00/5:10

Fill your heart, car and home with the
Takbeerat today and recite it after every
prayer this Eid. From our family to yours,
Eid Mubarak!

If you have already donated your Qurbani
and Eid Gifts, alhamdulillah, they are now
beginning to reach hundreds of thousands
of people around the world. Thank you for
answering their call, providing high quality
meat, and bringing joy this Eid.

€ Reply > Forward

<M @ Islamic Relief Canada

ISLAMIC s
e < A
PAKISTAN [PAKISTAN

Eid

o

cu

Assitance for P

£ld A Adha Gt Aasitance fo
£ Al A oy

Qurbani 2026 - Give Qurbani | Islamic
Relief Canada
www.islamicreliefcanada.org

Eid Mubarak Claire!
Fill your heart, car and home

with the Takbeerat today and
recite it after every prayer this...

Read more

Text STOP to opt out of WhatsApp
Communication 6:47AM

(7) Donate your Qurbani
Give from what your love

< SsToP

H islamicreliefcanada

¥ I islamicreliefcanada - Original audio

O Q2 08 Y

Liked by alrashid_edmonton and others

o L N

CANADA’S

FUNDRAISING Caréz
ﬁ CONFERENCE




68% of people say they've unfollowed
or hidden a brand because of irrelevant
content in the past 12 months.

Hootsuite, Social Media Consumer Report
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https://c212.net/c/link/?t=0&l=en&o=2539578-1&h=3200891986&u=http%3A%2F%2Fwww.goodfirms.co%2Fresources%2F%2520reasons-brand-gets-unfollowed-social-media&a=Unfollowed+Brands+on+Social+Media

¢

Care2 Community has 70 million members

20 years of marketing messaging across email, social, & SMS

E : E ,§2 START A PETINON Q

New Petition Wins Every Day!

v

uce ' SN
A’S CHAM
:ﬁg::mi AS: DE Cl::::: SUCCESS! SOUTHAMPTON SUCCESS! GERMANY'S LAST
VISIT TO WHITE HOUSE CITY COUNCIL AGREES TO FUR FARM HAS CLOSED

STOP CRIMINALIZING

Start Your Own Petition

Care2 Petitions in the News

l l S
gb Orope m @

FUNDRAISING Caréz
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Care2 Cultivate & Care2 Engage

Nonprofits struggle with
inactive supporters and
lapsed donors

Interactive content is 2x more
likely to convert supporters

‘Marketing Rule Of 7" asks
marketing messages to be
repeated across channels

CANADA’S

FUNDRAISING Caréz
CONFERENCE

Which of these African apes are
threatened by poaching?

Have you noticed the surge in anti-
LGBTQ+ hate motivated attacks in
Canada this year?

Yos
No

Whot kind of ottocks?

AMNESTY

INTERNATIONAL

Sip Survey B




Interactive engagement opportunities

¢

Served up to anyone on a client
charity’'s housefile.

Tracking segments like:

- Donor

- Non-Donor
- Active

- Inactive

Using the NPO's

mission-focused content.

CANADA’S

FUNDRAISING Caréz
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Did you know that some parents
around the world are rationing
meals for their children, facing the
impossible choice of which are the
most in need of food?

You, ¥y torrible
N, | hod no ideo

walt, why?

7/ MERCY
CORPS

Sop Survey »

How worried are you about plastic SIS

pollution that is choking our S
oceans? oo nonenes
Quite worried
A little worried

Notatallworried [

GREENPEACE i




What did we quickly learn?

Ca'éz PETITIONS Bsnsrarmon 1§ ssOwst

/4

What is the Gestation Period For a
Forest Elephant?

6 Months
12 Months

® 24 Months

AFRICAN WILDLIFE

CANADA'S
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Are there toxin-releasing facilities in
the area where you live?

Yes
No

1 don't know, how do | find out?

¢~ Environmental
/ Defense
Fund

Skip Survey

How many puppies died on the
notorious Ukraine International
Airlines flight in 2020?

5
38

None

SPCA i

INTERMATIONAL |R[

Skip Survey

CANADA’S
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Confirmation Bias - Stanford Study

“(After being given research that
contradicted their views) Those
who'd started out pro-capital
punishment were now even more
in favor of it; those who'd opposed
it were even more hostile.”

-Why facts don’t change our minds T
(New Yorker Magazine) | don’t understand the questio‘

’
toll
and hwon't respond qj?‘
CANADA’S
FUNDRAISING Car 2
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How can we improve
content conversion?

caré permons Bswmrammon  mamous caréz.. ..

J :
Did you know the Rufous
. . . Hummingbird, measuring just over
What is the Gestation Period For a three inches long, travels up to 3,000
Forest Elephant? miles between its wintering and
breeding grounds?
& Months
12 Moaths Yes, it's amazing!
® 24 Months How is that possible?

-
AFRICAN WILDLIFE r ,e.gERICAN BIRD
NOATION NSERVANCY

The Ade Widide Toundolion sing the Wity In protecasg Elephants! Learn Mare

Skip Survey »
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¢

How can we improve
content conversion?

b
Do you think humans have an
ethical obligation to treat other
animals with kindness and respect?
Yos, of course!

No, thay con tell the diference

fm ot sure

PCTAUK

Skip Sutvey B

Do you think it's okay to slaughter
dogs for their meat?

No, it's never okay

Yes, it's part of some cultures
fm not sure
SPCA i
ANnAL
INTERNATIONAL | RESCUE
Skip Survey &

Were you affected by the hundreds
of Canadian wildfires this summer?

Yos
No

Tell me morce about the wildfires

AMNESTY

INTERNATIONAL

CANADA’S
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3 types of effective engagement

Experience Activity
Allows donors to answer based on what they know

Education Activity

Reveals facts or new information to the donor that aligns Do you think optimism can help us
. . in the face of the climate crisis?
with their values

Yes, optimism motivates positive action

No, optimism is foolish and won't help

Opinion Activity
Asks the donor how they think or feel about an issue

Unsure, the situation is a little too complex

GREENPEACE

CANADA’S _
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Incorporating value matching

Content with affinity

GREENHOUSE GAS DEVIL FRACKENSTEIN m.atCh.ing and values
GIANT mirroring centers the
P reasons why your audience
e supports your organization.
”" e R
» "‘ . @ A S BRI
e S Y .
This trickster secretly Identity drives selective
This big guy is full of hot causes havoc in the This ghoul thinks they're He'll cloud your vision with .
air, mostly methane. shadows. the picture of clean fuel. deception and lies. exposure, and Sel.e ctive

exposure drives identity.

www.thefrackingtruth.ca

CANADA’S
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http://www.thefrackingtruth.ca/

povertynarrativesquiz.ideas42.org

Here is where you land on four
common poverty narratives and
how you compare to others in the

Choose how much you agree or disagree with U.S.
each of the ideas presented.

. ! Poverty is an inevitable outcome of
Poverty Narratives Quiz Y

society

Choose a narrative to see your score:
Strongly agree

(Agree

CNeither agree nor disagree

Meritocracy Welfare Exploitation .
( Fatalism ) ( Paternalism )

You seem to strongly disagree with
(D'sag’ee the Meritocracy narrative.

CStrongly disagree V;!v.scoo.re

National
average

Back
disagree aqr(*n’\
Data Summary >
s the Meritocracy narrative?

This narrative suggests that poverty is the result

CANADA’S

UNDRAISING | (SFEND el
CONFERENCE




Does your audience know
you share their values?

BANNED BOOKS QUIZ:
THE STORIES THEY'RE TRYING
TO DECIDE WE CAN’T READ

ALY,

2 BANNED BOOKS‘? 7

///

mi SEE IF YOU CAN
A SPOT THEM ALL.  _,

&
&4.%\1 S

This Book Is Gay
by Aino Dawson

Which of the following books have been banned in U.S. public schools?
(Choose dll that apply.)

And Tango Mokes
by Justin Richordson & Undle All Boys Aren't Geography Club
Potor Pamol qu llun“’l Novel il

by Sarch Brannen by Gearge M. Johason Brent Harfinger

Harrington Agency / GLAAD case study
Engaging Networks Conference Toronto 2026

CANADA’S
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The question here was too large.

Do you think racial justice and Two concepts thrown together that
environmental justice have
anything to do with each other? overwhelmed users who shared

Ves, definitely these values.

No, | don't think so

RAINFOREST
ACTION NETWORK

Skip Survey

CANADA’S
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How can you be more specific?




How does this impact
fundraising results?
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SPCA International - Content

TOP ENGAGEMENT #1 TOP ENGAGEMENT #2 TOP ENGAGEMENT #3
767% 757% 757
0 57 57

Interaction Rate Interaction Rate Interaction Rate

Do you think it's safe for dogs to be Do you think that servicemembers .‘ '
outZ!oors during the winter full time? shouid be allowed to take their pets 20 YOU DK dogh con be saved
with them when they are relocated? om dogfighting rings?

ASCOr b Ny cooe e s 1, thay cont be rehobistated

X8 Songecos o thayi 5o W Senetimes

Dopends on the cimate ard the dog — e,

fm not sure

(D SPCA == @ SPCA =
(@ SPCA == ——

CANADA’S
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SPCA International - Results

953

First-Time Donors

$342'768 3,009

Donated After Cultivation Unique Donors

13,360

Total Transactions

CANADA'S
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ﬁ CONFERENCE



SPCA International - Results

3.43%

2.72% Boost in donation rate
after engaging with
content activities

- Actives; 64%
Inactives: 148%

Inactave Norcullivated  Inactive Cultvated

CANADA’S
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A result of more interaction...

Pupdates, Freedom Flights, and So Much More!

fzﬁ SPCA «{> DONATE Now

Cultivation .doubled
engagement rates

Animal Rescue News

-~ JI‘;E"‘\ ; : '.' 'A'

for follow-up emails

4

‘? .
“ Yy

/}I »
! 2
A
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Remember the awareness stage?

Assessments 47% 38% 15%
Calculators 25% 51% 25%
Configurators 19% 38% 43%
Contests 5% 15% 10%%
Games 5% 0% 5%
Interactive eBooks 445 50%% 6%
Interactive Infographics 60% 36% 3%
Interactive Lookbooks 41% 4% 1%
Interactive White Papers 8% 51% 22%
Quizzes 9% 25% 5%
Wizards 33% 43% 24%
Q& fon

CANADA’S
FUNDRAISING
CONFERENCE

caré?

Interactive content typically
used in “early stage”.

You can expect conversions to
come on other channels as a
result of cultivation.

Evidenced by donations
through channels like email or

phone.



African Wildlife Foundation

114k

reactivated individuals

$327K

after cultivation

105%

Increase in active donations
127 %
/] /o
Increase in inactive donations

CANADA’S
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¢

cultivated user
engagements

When a mother animal like an elephant
is killed by poachers, do you think its
baby has o good chance of survival?



Credo Action - Resubscription

-

Resubscribed names took
about 2.5x more second
actions than the brand new

. names.

-

CANADA’S
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Interactive content in donation flow

There is only one person to blame for abuse: the

abuser.
T ..\‘_{
! -
A _ Thank You, Louren
/ Do you feel like police are helpful o -~
when it comes to handling
domestic abuse issues? o
Yoo
No
It can be templing 10 @xpiain away panoms of abusive Dohaviowr but
there is no excuse for abuse. No amount of akohol, drugs, stress, fen not sure
oxiomal crcumstances, of victim-blaming make abuse okay, and no

wmm&ijm - 1 Agree Rem e

Refuge
O/ g 4/9 /
T s 7

For wormen and ohiciren.
Againt aometc wece Sip Srvey For women and children.
Against domestic violence.
g )

This handraiser had a stellar 77.6% interaction rate!

CANADA'S
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Interactive content in donation flow

Affinity matching and values
i Vo hmenn mirroring center the reasons why
Yoo =l your audience supports your
N = 3l organization.
> Innmtm ar
ISl ] Why co people support you?

and Refuge Is calling for root and bronch reform of police

forces ocross the country.

Police perpetrators of domestic abuse have the power
ond influence to threaten, coerce and control women and
girls using their position, the system and speciolist
equipment and resources. Learn more here.

CANADA’S B
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Surveys to segmented lists

How important is it to you to hear
about the impact of the petitions
you sign?

Vary important! | want to know when we make o
difference

Somewhat important. | want 1o hear about wins
when possible

Not important. | sign because | care, no matter the
outcome

fm not sure

caréz

Skip Survey

Thank You, Lauren

lmwumpmmnnmmoﬁx
difference
Somewhat important. | want to heor obout wins
g 6%
Not important. | sign because | core, no matter
the outcome

I not sure "

6%

Your response halps us understond how to keep you
informed and inspired — especially when your signature
heips fuel real change.

[ te |
caréz

CANADA'S
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Images & the Care2 audience

Experts Say ‘Trump Is Aiming for a He Didn't Kill Anyone. Alabama Plans
Dictatorship,’ As He Attempts to to Execute Him Anyway. Stop the
Restrict Voting and Revoke News Execution of Charles Burton!
Broadcost Llcen“s i We are relieved to tel you thot this petition wos O SUCCEsS — Govemor

Ky oy hos comeretod Charkes Burton's death sentence and he will
"o longer be executed for o murder he did not commit.

R - /

Assault, Forced Marriage, Unequal

Pay. Women and Girls Still Aren't End the Fuel Blockade on Cuba That
Legally Equal to Men Across the Is Harming Hospitals and Putting
World, UN Report Shows. Millions of Lives at Risk

CANADA’S
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SMS & the Care2 audience

3:40 wTe

< 9

Care2
Hubert, join us in saying NO to
Trump starting a war with Iran,

Sign Petition:

Sign Petition: Tell Donald Trump:
No War with lran!

CANADA’S
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3:354 W Te

<O

Care2

Linda, animals are tortured and
killed for fur. This iconic fashion
avent finally took a stand.

Sign Petition:

Sign Petition: New York Fashion
Week Finally Stood Up for Animals
and Banned Cruel Fur! Will Paris...

]




High

Motivation

Low

¢

Fogg Behavior Model

B = MAP

At the same moment

Lack of ability makes
Prompts seem frustrating

Prompts
succeed here

Prompts
fail here

2 Activation
Prompts are perceived
as annoying and distracting * threshold
>
Hard to do Ability Easy to do

CANADA’'S
FUNDRAISING Car 2
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Actions online
take place when:

eMotivation
Prompt
eAbility

... Are all present!

https://www.behaviormodel.org ®




. . act.fenl.or
& Every minute, a truckload of plastic enters our oceans 9

Ocean Guardian

Question 4 of 5

Which is the most effective
way to reduce plastic waste?

(A)  Recycling more STRUGGLING Sign up to get a weekly advocacy
actions and updates delivered right to
To "AKE _ your inbox. Be a changemaker - let

Congress hear your voice!

Using biodegradable plastics

O

First name*
@ Learn More
Ocean cleanup Last name*
Qv
96 likes
P, Tl 00 3 508 et k. DO YOwRa opie Email address*

10day Eheanngcheck Meanngloss Mnatus Sdeatess

CANADA’S
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Engage and serve programmatic needs

canadasgrasslands.ca 11:45 2 72 ImAd3s4%Nt. John Wilmshurst ol T &

YOUR GRASSLANDS
QUESTION 6 OF 6 PERSONA IS...

If you were to tell a friend one thing

about Canadian grasslands, what would
QUESTION 1 OF 6 it be? * | |

‘Which grassland activity would you
most enjoy? *

Grassroots Steward

They support over 90 species at

risk

I:l ranine Tt Tk Fear Caats You are globally-minded and driven by
fruit values that align with a better future for

They support healthy land and 4 .
people everyone. You care about doing the right

thing, especially when it comes to protectin
Camping under clear, starry skies ehER] y X i s‘ P X SeHng
vulnerable species and tackling climate
They aid in helping fight climate change. You are rooted like Blue Grama
change

D Birdwatching to spot diverse Grass, open to learning more and taking
species :
action.

SEE RESULTS |_ _|

PREVIOUS
PREVIOUS +

RETAKE QUIZ

CANADA’S
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Retributive Philanthropy?

Ethan Milne’s three essential conditions:

® Clear wrongdoing: The injustice must be clear and relevant to your mission.

® A visible wrongdoer: Supporters can hold someone/something accountable.

® The right donor base: Works best with donors who value structure, rules, and

moral clarity.

Lebanon is breaking our hearts. Here's what we're doing. »  inbox x

IDRF <office@idrf.ca>

[
@ e~

Unsubscribe

Don't let climate change win, Claire = inbox x

View this email in your browser

WWF-Canada <wwf_canada@wwfca>  Unsubscribe

tome »

Trump signed an executive order yesterday to restrict mail-in voting and give
the Department of Homeland Security direct oversight over who can vote.
The DNC is filing a new lawsuit to stop him immediately, and you can chip_
in here to help power our fight to protect mail-in voting.

DONATE

~
-

N

Is Your Favorite
Restaurant Chain Failing
Chickens?

Some major restaurant chains
made promises to improve
chicken welfare years ago. Our
new rankings reveal which
brands are making progress
and which are falling behind.

See how they rank.

CANADA’S
FUNDRAISING Car 2 *Giving back or getting back? The
ﬁ CONFERENCE rise of retributive philanthropy



https://www.ivey.uwo.ca/impact/watch/2025/06/giving-back-or-getting-back-the-rise-of-retributive-philanthropy/
https://www.ivey.uwo.ca/impact/watch/2025/06/giving-back-or-getting-back-the-rise-of-retributive-philanthropy/
https://www.ivey.uwo.ca/impact/watch/2025/06/giving-back-or-getting-back-the-rise-of-retributive-philanthropy/

@ OUTGROW why Otgrom «  Templates -

playable i s D S| o =D Outgrow's Online Poll Maker
Fast, Easy, and Interactive

Try Outgrow'’s poll creator for free.

52
Personality Test
The Playable Personality Test gives you exciting opportunitios 10 . = — @

activate your target audience. The Personality Test can be a fun
and informal campaign that Is also used as a product selector,

wyng e 16 e I8 Typeform

é;.sily build beautiful quizges - T
ok A = || The remarkably
m— "' fun quiz builder £S5

Make quizzes that mone peophe take.
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Takeaway: Strategic follow-ups
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Did you know the Rufous
Hummingbird, measuring just over
three inches long, travels up to 3,000
miles between its wintering and
breeding grounds?

Yos, it's omazing!

How s thot possible?
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Breaiking News: More thes half of a8 U S bird
3PE0ES e LIDENOCNG DODASHON Gechnes,

with ncreases In just one habitat See more

1:1 MATCH
weme s BIRDS

Hey fellow friend of birds, This s
Kat from American Bird
Conservancy (ABC). We just
Lunched cur Because the World
Needs Birds 1:1 Match campaign
-~ 3 powerful opportunity to help
raise $1 milion for bird
conservation by year's end. We all

Stcbyds oy stanecithebeds
Chip in thiy Donate now
Not afliated with Meta
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