WHO ARE WE TALKING TQ?




Whao?

The old way: focus on wealth and capacity. Under-valued
loyalty, shared values and connection

Instead: Leaving a bequest is for everyone. The most
meaningful legacy gifts do not always come from wealth.

“I'm just an ordinary person ... but | want to make a difference.”

More than a strategy >> a responsibility




[Wh O 7 °Long-time donors (even lapsed)
* Monthly donors (even lapsed)
 Older supporters
* Loyalty, frequency: not size of gift
 Those who donate and volunteer

* People who proactively engage: notes or letters with gifts,
change of address

Your next legacy donor is probably already in your database




Spotlight on legacy donors 7

How do we find these fabulous folks?

We know that prospective legacy donors are not always your
highest dollar-value supporters, or even your most recent
supporters. That’s why it really is best to keep the legacy idea in
front of everybody.

But if you have a large donor base and
need to really focus your efforts, here’s
where to look:

Direct mail donors

Boomers / Matures

Length of time a supporter (year of first gift)

Repeat giving

Are involved with your organization in a number of ways
Proactively engage with you

Make multiple tribute and In Mem donations

vV VOV VYV VY

Age predictors (top tip: look for Mildreds!)
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HOW DO | REACH THEM?




Inclusive, consistent messaging

You can’'t know when your donor is going to make
or update their Will. Life will decide that for them.

But when they do, and their advisor asks “Would
you like to make any charitable bequests?” ....
You want them to remember you.




QUICK CAVEAT:

Immediate results don't
paint the whole picture.

?




THE FAMOUS “DRIP A
DRIP” APPROACH TO -
LEGACY FUNDRAISING -

COMMUNICATIONS




Think “Drip Drip” Legacy Fundraising

Tick box on direct mail reply forms
Test a buckslip in your direct mail packs
Buckslip (comp slip) in thank you letters
Annual bequest mailing with survey
d (P.S. Yes! Surveys still work!)
Email survey
Mail series
Legacy Newsletters/ Regular features in newsletters
Website / Social media leads
#BIBs - Bequest Inspiration Booklets

cooo0 0000

Focus on presence and consistent messaging over time; tell stories not technical
detall




PIGGYBACK

* Tickboxes A

* Buckslips -
« Website - Legacy page(s)

* Newsletter — Legacy stories -
* Social Media

 Thank You letters




STAND-ALONE

Email campaigns

Bequest Appeals (with and
without surveys)

« Bequest Booklets
 Website
 Social Media




AUDIENCE

Donor & industry events

What are House donors receiving?

DRIP DRIP Legacy message
piggybacking on House appeal

Targeted Legacy Solicitations &
Cultivation stream for Top Legacy
Prospects

Sample Legacy Plan

Ideas to consider January February

Zoom/ln-person donor
events: treat legacy donors
and legacy prospects as well
as you treat major donors;
special breakfast briefings
with trusted advisors; make
use of Will Power etc

Renewal 1 with

Newsletter HiValu versions

Check-box on
donation form; PS
in thank you letter

Newsletter should
always feature a
bequest donor

Special cover letter
with newsletter,
drawing attention
to the bequest
features

Legacy ask to
monthly donors
who are receiving
their annual tax
receipt

March May
Renewal 2

with HiValu Special
version Appeal

Check-box on

donation form; Test special
PS in thank you legacy
letter insert

Stand
alone
Legacy
Appeal

July

Summer
newsletter

Special cover
letter with
newsletter,
drawing attention
to the bequest
features

Sept

Special
Appeal

Check-box

on donation on donation
form; PSin form; PSin

thank you
letter

Oct

Holiday
Appeal 1

Check-box

thank you
letter

Nov

Holiday
Appeal 2

Check-box
on donation
form; PSin
thank you
letter

Dec

End of
year
special
thank you
card




Donor Interests Survey E—

In an effort to serve you better as a donor, we invite you to complete the
survey below. All information will be kept confidential. Please mail your
completed questionnaire to us in the business reply envelope provided.

[1 Which of the following statements best describes your connection to nature?

[ Ienjoy being in the outdoors and seeing wildlife, and want future generations to be
able to experience what I have

[ Ibelieve conserving our landscapes and seascapes is the right thing to do

[J Ibelieve we need to conserve more, as demonstrated by scientific evidence

[ Other (Please describe):

[J Land and freshwater protection C
[0 Ocean protection E

[] I have already included a gift in my Will to CPAWS
[1 I would like to receive information about including a gift in my Will

(3 What do you think about the option of |

[[J I'vejoined by filling out the front of this
[ It's a great idea — Please contact me by
[0 I'm interested in the option and will con
[ I'm not sure it’s the right fit for me

[ Iprefer to donate with single gifts to CP

[] No, I don’t require further information at this time

(4 PP [] No, but I have mentioned other charities in my Will
ow does rank among e chari

[J CPAWS is one of many charities I suppo D UlldeCided
[] CPAWS is among the top five charities I support
[J CPAWS is my favourite!

[5 Are you interested in learning about ways to become more involved in our work?

[ Yes, please contact me [ No

ls Have you considered making a gift in your Will to CPAWS?

[J I have already included a gift in my Will to CPAWS

[ I would like to receive information about including a gift in my Will
[] No, I don’t require further information at this time

[ No, but I have mentioned other charities in my Will

[J Undecided




LET PROTECTING HUMAN
RIGHTS BE YOUR
LEGACY TO THE WORLD

A gift in your Will costs nothing

now, but it means you can ensure

Amnesty International will always

be there for be there for people

around the world. b

Join us as a Human Rights
Guardian by leaving a gift in your
Will to Amnesty International, and

be an enduring voice for freedom AMNESTY i
and justice. : é /

INTERNATIONAL

Learn more by contacting Hala Al-Madi at 613-744-7667 /

o
ety “\%\\*
. » aede
ext 223 or halmadi@amnesty.ca. &

\\‘,,\0@

Or check this box (1 to receive more information.




FROM:

DM2206

Thank

CANADA POSTES

POST CANADA

Postage paid Port payé si posté

if mailed in Canada au Canada

Business Reply Mail ~ Correspondance-
réponse d'affaires

zE2A0420 n4

GiF1S left in Wills to Amnesty Intermational are
vitzal 10 our human rights work now, and n the future.

To make a donation immediately please choose one of the following options:

>—<i. OR OR &\)

MAIL CALL VISIT

1-800-AMNESTY www.amnestygift.ca
(1-800-266-3789)




Covenant
House

Vancouver

Are you looking for a way to leave a legacy to youth in our community
while reducing your taxes? Please consider a gift in your Will to Covenant
House Vancouver.

A gift in your Will empowers you to make a lasting impact on the world by providing for
your loved ones and the causes that matter most to you. Through your Will, you can
continue to walk alongside the young people who turn to Covenant House for support
on their journey away from life on the streets towards a brighter future.

For more information please contact:
Celia Campos, Manager—Legacy Giving
Direct: 604-757-6068 Office: 604-638-4438

Email: ccampos@covenanthousebc.org

or visit our website at covenanthousebc.org for information on how to give.
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 About WWF v WhatWeDo v What You(anDo v News & Reports + Slonatesss SAdopt
I Monthly Giving
Home » Donate » Gift in Your Will Single/General Gifts

Wildlife Adoptions
v Donate

In Memory

= Monthly Giving In Honour

= Single/General Gifts Employer Matching Gifts

= Wildlife Adoptions Unique Gifts

* In Memory Gift in Your Will
Gifts of Securities

* In Honour
Workplace Gifts

= Employer Matching

Gifts Weddings

Birthdays

= Unique Gifts

s
: Donate Your Car
= Gift in Your Will

Fundraising FAQs
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Request Form

Robert Bateman 3 A .
Where were you when you first experienced nature? Perhaps it was

= Gifts of Securities seeing a painted turtle in a local pond, or the stillness of the woods
behind your childhood home. Or the first time you saw the ocean.
Where were you?

= Workplace Gifts

= Weddings

= Birthdays We are all touched by the beauty of our natural world. At WWF-
Canada, we are working to make sure this wonder is not lost. We fight

z 3

Open “www.wwf.ca/donate/legacy/” in a new tab

—_— —_—
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4 immediate phone calls
enquiring about leaving a
bequest

A legacy of love

Gwen Brooks’ love

of animals, and her
personal experience
of physical disabilities
and challenges, has
inspired her to make
a very special gift to
Lions Foundation of
Canada Dog Guides
program — a bequest
in her Will.

Gwen fondly
remembers her

own dogs. Fiona, a
Miniature Schnauzer. And Spanky, her highly
energetic Jack Russell. “I loved them both to bits.”

In 2000, Gwen’s life changed overnight while
travelling in Scotland. A sudden and devastating

Raising superheroes

After a traumatic
brain injury led her
into early retirement,
Linda Kittmer’s senior
golden retriever gently
persuaded her to take
up a new passion —
playing foster mom for
Dog Guide puppies.

As a foster mom, Linda
raises puppies from
seven weeks of age,
until they are ready to
head off for their formal
- training at age one.

She provides the puppies basic training,
socialization, many different experiences — and
24/7 love.

“I know several people who, if it weren’t for their
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The Pawsitivity REPORT
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Legacy Donor PROFILE

stroke left Gwen having to relearn everything —

how to walk, how to use her non-dominant hand,

and eventually, how to paint again.

The experience left her with a profound
understanding of how hard it is to overcome
physical disabilities.

“It is my hope that my gift will help provide Dog

Guides to those who need them. Animals mean so
much in our lives and these wonderful trained dogs

will heip bring a sense of security and independence,

as well as their unconditional love.”

If you would like more information on leaving

a gift in your Will please contact Julie Jelinek
at 905.842.2891 ext. 223 or by email at
jielinek@dogguides.com. Thank you.

i Foster Family PROFILE

veevee

Dog Guides, would not be able to live on their own,”

she says. “It’s oniy because they have a working
dog that they can have an apartment and have
that independence.”

To date, Linda has fostered nine puppies. In non-

COVID times, she’s a dedicated participant in our

fundraising projects.
And she’s puppy-sat
more than 50 future
Dog Guide puppies.

It’s always hard to say
goodbye at the end of
the year.

“But at the same time,
you know they’re
superheroes that

are going to change
someone’s life. It’s all so
incredibly rewarding.”

Issue 1 | Spring 2022 | www.dogguides.com
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Your Generosity at Work

Our alumni — meet Kesler and Wyndsor

Kesler and his family are enjoying
peaceful nights ever since
Wyndsor arrived in their lives.
Wiyndsor is an Autism Assistance
Dog Guide. These special Dog
Guides help children between

3 and 12 years old who are on

the autism spectrum.

They're a source of safety,
companionship and
unconditional love.

One of their special gifts is
knowing how to provide
calming relief for children in
high anxiety situations.

For Kesler, night time used to be
a time he was really anxious. His
mom, Lana, remembers ...

“Kesler used to wake up muitipie
times a night, and he would come
running out of his room screaming.

But this hasn’t happened since
Wyndsor has come to live with us.
Now sleep for the entire family
has improved!”

Wyndsor recently joined Kesler
at the dentist, where he had
always previously needed a
general anesthetic. This time,
with Wyndsor laying on the
chair with him, Kesler was calm
the entire time.

Lana speaks so eloquently of the
impact on their family of having
Wyndsor join them. Not just for
Kesler — but for her as well.

“I never realized how isolated

I felt when dealing with the
harder times until Wyndsor came
along, and gave me a partner in
comforting my son.

Wyndsor has the most kind and
gentle spirit, and has improved
our son’s quality of life and mental
health in so many ways. He gives
Kesler safety, mental health...

and has been his very first friend.

Having Wyndsor join our family
has been life changing.”

We are deeply grateful to all our
donors, whose generosity helps
bring these special dogs and
families together.

- e
Your Generosity at Work d




Donor to their lawyer:
“I want to do this
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Image description: The marquee of the Stanley industrial Alliance Stage at night, with text that reads Take a Leading
Role. Celebrating Legacy Giving, Fall 2021.

Dear Harvey and Marcia,

We are thrilled to be bringing you our fall newsletter, Take a Leading Role.
Legacy giving is such an important program to the Arts Club and we are
humbled by the growth of our Legacy Circle over the last several years. We are
honoured to know that so many patrons have been touched by our productions
over the years and we appreciate that they are making plans to be part of our




OUR MEMBERS ARENOT.THE KIND OF GUYS
WHO LEAVE GIFTS TO CHARITY IN THEIR WILLS!




(26 You may already know that one of the
best ways to support an organization you
care about is to leave a gift in your will.
Would you consider leaving a gift for the
Steelheaders in your will?l

Answered: 251 Skipped: 45

| have left a
gift to anot...

Yes, | would
consider...

No, | have no
interest in...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Dear Mr. Fleetham, Y

It's hard for me to ek esig ot
important your generosity is to heart and str
But please let me try.

You are one of our most committed sy
You have made a phenomenal difference in 4
heart research, Fewer people die from heart
today, thanks to research funded by caring
like you.

That's why today I'm writing you to af
small favour.

I'm not asking for a donation today. I
to ask for your opinions and if you would cor
special gift in the future. Your survey answer]
valuable insights to help find more people w
caring values that you have.

Mr. Flectham, you likely have a very |
reason for supporting the Heart & Stroke Fof
Perhaps you have a story like mine.

About 2 years ago my Mom passed aw

consider naming the Heart & Stroke Fou
Will - I can tell you that it is a wonderfu]
to help.

Your survey responses will give ug
insights into why you support our work.
find more people that have the same card
you do. Thank you in advance,

With my wari]

/

Yves Savoie

Me and my Mow, Mado

Favily

CONFIDENTIAL SUPPORTER SURVEY 2018

Mr. Doug Fleetham 18-PGSUR1-SD-T-MI SEEDHMA3

Dear Mr. Fleetham,

I invite you to participate in Heart & Stroke’s 2018 supporter
survey.

Your answers are important and will be completely
confidential. Thauk you in advance for your generous time.

Yves

Section 1: Your views on Heart Disease and Stroke

1. Which areas of Heart & Stroke are you most
interested in?
Q Research
O Support for:
O Stroke Survivors
O Heart Disease

O Prevention
O Other (please explain):

2. Heart & Stroke has six critical research priorities.
Which ones are important to you? (Feel free to check
your top 3.)

O Stroke O Heart Rhythm

O Heart failure O Vascular Cognitive Impairment

O Structural Heart Disease O Coronary Artery and Vascular
Disease

3. Would you like to receive more information on:
Q Our research Q Ideas on how to maintain
O How to prevent stroke a healthy lifestyle
O How to prevent heart disease @ Other (please explain):
Q Caring for
O Heart attack survivor
O Stroke survivor

Please turn over =

P.S. Mr, Fleetham, it will only take you a few
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Cancer Let’s Make Cancer History
" @ 1 Society E

| www.cancer.ca

1888 700-1131

BRITISH co1 UMBIA AND YUKON

Imagine if...

Future generations
never feared cancer.

Imagine if...

Your gift helped
make it happen.




THE OPPORTUNITY: e
Digital and Legacy Giving ———

Legacy donors are values-driven, not
channel-driven

4 out of 5 bequest donors never tell the
charity

Digital allows us to reach silent legacy
prospects

Get your FREE will making kit and luggage tag! Leam more
Click here to download your will making kit.

Q7

Social ads can introduce legacy giving earlier
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THE CHALLENGE:
Finding new Legacy Leads  S@8G 22

Legacy program already in place

Mail and newsletters were working, but
limited to a small donor base

Key question: Can digital ads find new legacy
prospects?

Goal: awareness + lead generation




THE SOLUTION: et
A Digital Legacy Campaign L

Receive your digital

will kit today! ~= o

Please enter your information below to receive your digital will kit.

_Na"'e' ) Gifts in wills from supporters like you will one day provide a Dog Guide

to someone in need. A Dog Guide can:

Email® » Safely guide a person who is blind or visually impaired;

[ s Alert to sounds by touching with their nose or paw for someone
who is deaf or hard of hearing;

.Phoue » Assist and support a child who is on the autism spectrum;

« Give the gift of independence and safety to a person who has a

— physical or medical disability, epilepsy or diabetes;

» Provide support for children dealing with or who have experienced
trauma.

Click the link below to download your digital will kit. If you've included
your mailing address your printed will kit and FREE luggage tag will be
Provide your mailing address too and we will send you a printed copy arriving in the mail shortly.

Starts with Youl

PR e S

{
DOGGUIDES
——

of your will kit and a FREE luggage tag! =
[

- Download youwr -~ rgnw;w? :
digital wit( kit here!

Street Address®

RNE'




THE RESULTS:
Quality Leads at Scale

359 legacy leads in one month
Cost per lead= $6.49

58,000 people reached

Most successful legacy initiative to date




FROM LEADS TO LEGACY DONORS

|dentified new and existing donors
interested in legacy

" 2 o
Created permission-based follow-up v X ,‘
Built long-term relationships \

Digital is flexible, scalable, and staff-friendly




