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7] Mississaugas Treaty at Niagara (1781)
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THE TOP FIVE FACTORS FOR FUTURE SUCCESS

Change

Understanding
gﬁonsorship VS

ilanthropy

How to marry
philanthropy and
sponsorship

Technology
Relationships







The Sponsorship Industry Trending

v'On average, companies were dedicating
about 23% of their marketing budgets to
sponsorship / experiential marketing - CSLS

v’ About 1 in 2 companies are switching form
philanthropic gifts to sponsorship — Imagine
Canada Survey

v'It is about ROI not “feel good”
lPARTNERSHIPGROUP
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The Sponsorship Industry Trending
v'The industry in Canada is $4.2B

v'Only 5% of that come CI / Philanthropy
Departments

v'85% from marketing and communications
departments

v'2.5% is local....

v It must deliver ROI
-PARTNERSHIPGROUP
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The Sponsorship Industry Trending

Sponsorship is about business
v'"What do you have that a business needs?

v'Understanding their business needs and providing
solutions

v'Building relationships

v'Days of philanthropy and banner hanging are gone

. e
Average timeline — 18-22 months ERPARTNERSHIPGROUP
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The Sponsorship Industry Trending
Sponsorship is about business

v'Discovery sessions are critical — like the major gift
process

v'Some donors can also be sponsors through their
company

v'Sponsors can spawn donors

v'Discovery sessions and relationship building will
produce these opportunities
IPARTNERSHIPGROUP
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The Sponsorship Industry Trending

88% OF EXCCUTIVE BUYERS
WANT A CONVERSATION,

E/ % NOT A PRESENTATION.
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Sponsorship vs Advertising vs Philanthropy
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The biggest
communication problem
is we do not listen to
understand.

We listen to reply.






Be careful when you
blindly follow the masses

Sometimes the “M” is silent



The Sponsorship Industry Trending
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The Sponsorship Industry Trending




The Sponsorship Industry Trending
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Building
Relationships
and Story
Telling










After a presentation,
of attendees remember

stories. Only
remember statistics.
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TECHNOLOGY IS CRITICAL IN
MULTIPLE WAYS




ENGAGEMENT ISTANTAMOUNT




GEN ZWILL (IS) CHANGE THE LANDSCAPE










The Trifecta of
Sponsorship

and How it
Works
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OLD SALES MODEL NEW SALES MODEL
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Counting
tells you
what
happened...

Measuring
tells you how
it worked
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Social Media "Relationships”
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WRAP UP... 3 KEY TAKE AWAYS

1. Understand this is a relationship
business, not a transactional one —
both internally and externally

2. Technology is your partner — use it
wisely

3. Understand that you are solution
provider — internally and externally
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