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What we are doing today

• General campaigning principles

• The two types of campaigns

• How we choose a strategy

• Case studies

• Key Tips and learnings

• Questions/ discussion 



What is your campaign all about?

• Raising money

• Building lists

• Changing a policy

• Boycotting 

• Changing attitudes



Your campaign purpose 
dictates your strategy



Two basic kinds of campaigns

• An election campaign

• Everything else



How we choose our election battles

1. Find an emotional wedge issue

2. Focus on where you can 

gain/change votes 



Why did we choose Save the CBC?

✓Wedge issue

✓Survey research

✓Nostagia/emotional

✓Align with values

✓Loss aversion

✓There’s a bad guy



Priorities for assessing your readiness

❑  Strategic experience

❑  Access to Survey research 

❑  Copywriting

❑  Video skills

❑  Social media expertise

❑  Motivated volunteers

❑  Money



Your priorities include:

• Avoid jargon. 

• Avoid getting distracted by side issues. 

• Make it easy to share. Make it urgent. 

• Define the outcome before choosing tactics

– Electoral goals can include strategic voting 

or forcing public commitments

– Non electoral goals can include policy 

changes, corporate decisions, and visible 

public pressure



Anyone But Conservative (ABC) Canadian Veterans 
Launched in the 2015 Federal campaign

Campaign 1



Anyone But Conservative (ABC) Canadian Veterans 
Memes



Anyone But Conservative (ABC) Canadian Veterans 



Stop the Grizzly Killing 
2016 and 2020 provincial campaign

Campaign 2



Stop the Grizzly Killing 



Save The CBC 
2025 federal election advocacy 

Campaign 3



https://www.facebook.com/SaveTheCBC2025

https://www.instagram.com/save.thecbc/

https://bsky.app/profile/savethecbc.bsky.social

https://www.reddit.com/r/SaveTheCBC/



Save The CBC 2025 Federal election



Save The CBC 
2025 federal campaign- Localize when possible



Reddit organic posts that became paid ads



Buying ads

Total spend: $1,300

Impressions: 521,588

Clicks: 7,084

CPC: $0.18

CTR: 1.358%

$2.51 per 1,000 
impressions



Save The CBC

2025 Federal election campaign



TikTok
• TikTok proved to be a 

good organic 

engagement channel

• Important to have a 

good network of 

collaborators and 

influencers on board 

to gain traction

• Influencer impact 

projected to surpass 

print media in 2026.



Save the CBC Facebook reach 
compared to others



Recent Save the CBC Results

Despite our campaign being over for a year, 
during a recent 28 day period we saw:

Facebook

Views 10.1 M

Viewers 3.3 M

Interactions 203,000

Reddit

Subreddit Views 1.05 M

Comments 3,283

Crosspost views
(our posts in other subs)

929,014



1. Know what your CTA is

2. Make everything easy

3. Make all communications 

emotional

4. Organic cross-posting on 

both Facebook and Reddit 

was key to reach

5. Using a content scheduler to 

post across multiple 

channels at once a “must”

15 Key Tips & Learnings



6. Your page should be 

welcoming and troll-free

– Facebook’s moderating tools can 

be a significant help.

– You can set up a list of 

words/phrases that cause a 

comment to be auto-hidden

7. Can restrict where people 

view from

– We noticed 75% of negative 

comments coming from Alberta, 

so blocked Alberta

– Blocked to anyone outside 

Canada

15  Key Tips & Learnings



15 Key Tips & Learnings

9. That said – creating an AI 

persona was hugely helpful for 

content and responses

– Fed campaign info, details, tone, 

persona characteristics, etc.

– Incredibly helpful but be careful 

not to over-use and lose 

authenticity. Use carefully and be 

monitor audience response.

8. If using AI – review carefully

– Reddit users seemed more 

conscious and opposed to AI 

content than Facebook users



10. Make it about your audience not     
     your organization

11. Focus on shared values

12. Storytelling is key

13. Don’t just preach to the choir 

14. Test messages

15. Cooperate with allies & share what 

worked and what didn’t

15  Key Tips & Learnings



Thank you!
Free webinar recording

Use QR code and sign up to ECDA to access



www.harveymckinnon.com  
info@harveymckinnon.com
Harvey McKinnon
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