


50/50 RAFFLE

Tickets are $1 each and can be 

purchased from Conni 

Strittmatter or David Dahl! The 

winner takes home half the pot. 

SILENT AUCTION

Visit the Silent Auction in the 

exhibitor hall to place your bids 

before 10:45 a.m. on Friday, 

May 8th. 

Don’t Miss!
PUB QUIZ 

Thursday, May 7 

8:00 – 10:00 p.m.

Choptank Ballroom

KARAOKE

Thursday, May 7

8:00 p.m. – 11:00 p.m.

Windjammer



May 6-8, 2026  |  Cambridge, MD

Black History Lives Here: 
Telling Our Stories

PRESENTERS: 

Rubab Azeem & Julia Hughey

Adult Services Department



Program Overview

Ms. Jonette Bost participating in the annual 

Barrett Elementary Black History Month 

Living Interactive Museum

● How did the Black History Living Interactive Museum

originate?

● What is Black History Living Interactive Museum?

● What is the program’s format, objective, and 

intended audience?

https://www.steelvalleysd.org/barrett/gallery/1617326/culture-history-on-display-at-annual-barrett-elementary-black-history-month-living-interactive-museum


Program Overview Continued

Black History Living Museum is an interactive, 

educational experience where participants portray 

Black American figures (local and national), 

bringing historical moments to life through 

performances, attire, and storytelling.



Program Overview Continued

FORMAT ● Interactive “Wax Museum” where figures come to life with a 60–

90 second monologue when activated by visitors. 

OBJECTIVE
● Research-based exhibits are supported by display boards 

with timelines, images, and artifacts to ensure historical 

accuracy. 

AUDIENCE ● Engages visitors through live Q&A, encouraging 

interaction and deeper understanding.



Moving the Idea Forward



Step 1-Mission & Community Impact

Step 2-Calendar & Priority Alignment

Proposal Key Pillars: Alignment, Feasibility, Flexibility



Step 3: Budget

Costs:

● Supplies

● Marketing materials

● Volunteer appreciation lunch/swag

*Volunteer-driven, low-cost program

Limited funding, alternative options:

● Small grants

● Community sponsorships

● In-kind donations

● Existing program funds

*Not financially restrictive



Planning & Promotion

The program was organized around three key areas:

● Logistics

● Marketing

● Community Outreach

• Early planning after approval

• Reserved large meeting room

• Secured tables, podiums, and 

projectors

• Reduced last-minute issues 

and costs

• Multi-channel approach

• Library events calendar

• Press release to local newspapers

• Flyers created with marketing team

• Materials designed using Canva

Step 4: Marketing & OutreachLogistics:



Planning & Promotion Continued



Participants & Partnerships 

● Identified and reached out to 
participants
○ Primarily via email
○ Google Docs for coordination & 

scripts
● Built on community trust
● Tips for other libraries:

○ Start with familiar community voices
○ Keep expectations clear and simple

Volunteers researched and 

presented historical figures 

through storytelling, using 

props, outfits, and visual 

elements to enhance audience 

engagement.



Historical Figure 
Selection Resource

● Areas of Interest:

○ Literature

○ Science

○ Engineering/Inventors

○ Arts

○ Social Sciences

○ Sports

○ Business

○ Medical

○ Maryland Heroes



Historical Figure 
Information Form

● Name & Email

● Chosen Historical Figure

● Birth & Death Details (dates/locations)

● Brief Childhood Summary (3 sentences max.)

● Key Accomplishments

● Biggest Achievement & How It Was Achieved

● Family Information (if applicable)

● What They’re Best Known For

● Honors & Recognitions (monuments, awards, 

etc.)

● 3 Interesting Facts



Program Execution Overview

● Timeline

● Volunteers

● Attendees



PROGRAM

DAY



Screenshot 2026-03-16 094114.png

https://www.wmdt.com/2024/06/wicomico-co-public-library-spotlights-black-history-through-living-museum/


Black History.mp4

http://drive.google.com/file/d/1GUSPj3yZytY7biF8TTZ9RXgvI7KuzUJE/view


Conclusion

We encourage programming staff to consider the following when developing 

their own version of this program:

● Start small with manageable, realistic initiatives

● Adapt the program to reflect the needs and interests of your local 

community

● Place a strong focus on engaging audiences

To reiterate the key strengths of this program, it is:

● Flexible and easily adaptable

● Scalable to fit different sizes, capacities, and budgets

● Community-driven, shaped by the people you serve



Thank you!

CONTACT INFO 

Rubab Azeem

razeem@wicomico.org

Julia Hughey

jhughey@wicomico.org



Please take a moment to 
complete the program survey.

SCAN ME!
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