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WHO 
AM I?



TODAY’S TOPICS

EMPATHY WHO?
WHAT?
WHERE?

CRITERIA
FOR

GOOD/BAD

APPLICATION WRAP-UP/
SURVEY



REMEMBER
EMPATHY!



WATCH YOUR
LANGUAGE Reduce extremes

Not everything is
good/bad
Embrace gray areas
Emphasize the
importance of
DECISION-MAKING



BE
According to some
studies, using real
numbers and real
stories has a greater
impact on retention
Encourage personal
sharing if students
are comfortable



playspent.org is a good example of a resource that
uses very real situations to help students see

everyone may not be like them

https://playspent.org/
https://playspent.org/


ONCE VS.
REPEATED

Everyone makes
“mistakes.”
One (or even a few)
unhealthy choices
will not likely
permanently ruin
your financial health
Students have the
benefit of TIME!!!



WHO? 
WHAT?
WHERE?



Capital 
One 
Study:

https://www.capitalone.co.uk/blog/social-media-finance-report
https://www.capitalone.co.uk/blog/social-media-finance-report
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79%
of young adults turn
to social media for

advice on investing,
budgeting, credit +

others

76%
believe financial
content on social

media has made it
less taboo to talk

about money

62%
feel empowered by

their access to
financial advice on

social media

Platforms: TikTok, YouTube, Instagram, & Reddit

Forbes Study of Millenials/Gen Z



https://ifamagazine.com/74-of-influencer-finance-hack-videos-contain-dangerous-misleading-incorrect-or-nonsense-advice/


After reviewing 350 videos, IFA found...







CRITERIA:
WHAT MAKES
ADVICE GOOD

(HEALTHY) OR BAD
(UNHEALTHY)?



WHAT TO LOOK FOR (tools for analysis)
Accurate and Evidence-Based

Backed by facts, research, or
sound financial principles

Applicable & Realistic
Fits the audience’s financial

situation and goals.

Encourages Financial Literacy
Helps the audience understand

underlying concepts, not just what to do

Customized, Not Generic
Acknowledges that personal finance is

personal & avoids one-size-fits-all 

Promotes Sustainable Habits
Encourages long-term financial health

rather than quick fixes or fads

Empowering, Not Fear-Based
Inspires action without pressuring or

scaring the audience



APPLICATION
& LESSON
ACTIVITY



STUDENT
HANDOUT

https://docs.google.com/document/d/1y61ilQYXpdCQuXd1fYxaKb9cXlvhokft/edit?usp=sharing&ouid=106126738017730947904&rtpof=true&sd=true
https://docs.google.com/document/d/1y61ilQYXpdCQuXd1fYxaKb9cXlvhokft/edit?usp=sharing&ouid=106126738017730947904&rtpof=true&sd=true












You can also evaluate Economic Content





VIDEO LINK ON X

https://www.whitecoatinvestor.com/bad-financial-advice-social-media/
https://x.com/TikTokInvestors/status/1699597613727883455?s=20




Social Media Financial Advice is
everywhere!

Critical thinking and CONTENT are
essential for evaluation 

(YOU MATTER)

Guided by empathy
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