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To d a y ’ s  
P r e s e n t e r s



with pom poms



How would you best describe your organization?

Government/Public Agency

Advocacy Consulting/Private

Other



Where are you from (ODOT Region Edition)?



How would you describe your experience 

with campaigns?

Some

Total pro Never ever

Just a wee bit



Dogs

Which do you prefer?

Cats



FUNdamentals
of campaigns
In four parts



The campaign is targeted and applicable



The campaign is targeted and applicable
The message is clear



The campaign is targeted and applicable
You’re using the right strategies



The campaign is targeted and applicable
Graphics are sharp and relatable



Workshop 
Time!
You can do it!



THE CAMPAIGNS

Four Oregon Scenarios

Salem: 20 is Plenty

Lower neighborhood speed 

limits

Bend: Vision Zero

Eliminate traffic deaths and 

serious injuries

Pendleton: Greenways

Neighborhood streets for people 

walking and biking

Klamath Falls: 

Pedestrian Safety

Safer walking across the 

community



Report out
2 minutes each



Discussion & questions



Thank you
Sara Schooley – sschooley@tooledesign.com

Precious Bugarin – pbugarin@tooledesign.com
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